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Future of interior design the focus on for new zones and 
presentations at Interior Lifestyle Tokyo 2026 

Tokyo, 28th April 2026. Interior Lifestyle Tokyo will take place at Tokyo Big Sight 

from 10 – 12 June 2026, with its status as a leading lifestyle inspiration hub 

solidified by the debut of the LIVING and WORK & STAY zones and Ambiente 

Trends 26+. Bringing together 400 exhibitors from 15 countries and regions, the fair 

will showcase a diverse range of products, including furniture, gifts, home 

accessories, tableware and more. 

 

Interior Lifestyle Tokyo 2025. Source: Messe Frankfurt Japan Ltd. 

In addition to design and functionality, the show is set to highlight the stories behind the 

brands and products. Across 17 zones and a series of discussions, the platform will offer 

valuable opportunities for buyers from the retail, hospitality and contract sectors to 

discover sourcing ideas, deepen their understanding of brands, and gain insights into 

emerging lifestyle trends. 

A key highlight of the Interior Lifestyle Tokyo, Enjoy Design with a Fever, is a special 

zone curated and directed by Smiles Co., Ltd., a company working across consulting, 

production and public relations. The project explores the process of creation rooted in the 

curiosity and ideas that emerge from individual interests and everyday observations. Its 

product displays will shed light on the motivations, processes and thinking behind each 

work, while fostering meaningful encounters with visitors who connect with these ideas. 



Not far away, Chill Talk sessions will be held in the atrium, where participating brands 

and makers will present their concepts and production backgrounds directly to buyers. 

Two new zones will be introduced in 2026: LIVING, targeting retail-focused visitors, and 

WORK & STAY, designed for professionals from the hospitality and contract sectors. 

These zones will showcase a curated selection of high-quality, design-led furniture and 

interior accessories, ranging from home-use products such as rugs and carpets to 

furnishings, storage solutions and bedding items tailored for offices and hospitality 

settings. 

Featured exhibitors in the two zones include: 

WORK & STAY: Kimura Glass Co., Ltd., Japan (W1-P014)                                         

Since its founding in 1910, Kimura Glass Co., Ltd.’s professional-grade glassware has 

been produced through the skilled craftsmanship of artisans in Tokyo’s traditional 

downtown factories. Its products are highly regarded by culinary professionals, particularly 

chefs and bartenders who rely on quality glassware in their craft. 

LIVING: Kara Weaves, India (W2-F027)                                                                       

A brand dedicated to reviving South India’s traditional hand-weaving heritage for the 

modern era, combining time-honoured craftsmanship with contemporary design to create 

high-quality, versatile textiles for today’s lifestyles. Each piece is meticulously handcrafted, 

featuring distinctive stripes, excellent absorbency and quick-drying performance. All 

products are biodegradable and sustainably produced using eco-friendly materials. 

LIVING: KATOJI Co., Ltd., Japan (W1-S020)                                                                  

KATOJI Co., Ltd. operates under the concept of “bringing joy to baby products,” creating 

manufacturing, and distributing baby goods designed to make childcare more enjoyable. 

With a strong commitment to the quality expected of a Japanese manufacturer, the 

company offers a wide range of products, including baby beds and highchairs, for both 

home and commercial use across industries such as hospitality and food service.  

Ambiente Trends 26+ to debut at Interior Lifestyle Tokyo                                             

Ambiente Trends, an annual trend presentation at Ambiente, one of the world’s largest 

international consumer goods fairs, will be launched at Interior Lifestyle Tokyo this year. 

This area will present a selection of products exhibited at the fair, curated by renowned 

trend experts Stilbüro bora.herke.palmisano. Designed for professionals across the retail, 

design, and hospitality sectors, the showcase will highlight the latest interior trends while 

providing valuable insights and guidance to support informed purchasing decisions. The 

design studio’s Ms Annetta Palmisano will also present on the LIFESTYLE SALON stage. 
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